Morningside

Park

The city has experienced a lot of change during a short period of time, and as it
continues to evolve, it's important that the community has a voice in this
change. So we as residents are organizing a community-led effort, advocating
for protecting the integrity and cultural heritage of the community. We're
bringing together ideas for supporting small local businesses, having a voice in

local development and advocating for arts and cultural in Morningside Park.
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OBTAIN A CULTURAL PRESERVATION DESIGNATION
Petition the City of Inglewood to define Morningside Park as an important
and socially distictive district due to the cultural contributions of the
individuals and business that overcame historical challenges to make the
city and community their home. Defining what it means to be The City of

Champions.

PETITION THE STATE FOR A CULTURAL & BUSINESS
DISTRICT DESIGNATION
Aiming to support and advance the interest of the small businesses and
artists whom for generations has served the community along the major

arteries that frame and pass through city,

INFORMING FUTURE DEVELOPMENT & INVESTMENT

Become considered stakeholders for future development and

We were

ALWAYS
CHAMPIONS

investment in the community of Morningside Park.

Preservation

Assist in preserving the cultural heritage of the

existing community.

Increasing Value

Distinguish Morningside Park as a unique and
distinct pocket within the city, identified as a local
destination for its entreprenueral. creative and

cultural value,

Protection

Help protect boutique businesses and creative
artist within the community from displacement

by new investment.

Empowerment

Empower Morningside Park residents and
businesses to leverage our strength to help
inform project design, scale and scope on future
investment affecting the community.

JOIN US

support_mp@mcadllc.co

Morningside Park,
Inglewood, Ca. 90305

P 1(833) 7-MORNINP
1(833) 746-6767

info@mcadllc.co
www.mcadllc.co



WE'RE ALL ABOUI1
We don’t have all the answers.
‘ :o M M U N ITY Share Your Sentiments
9 or just offer your Support.

Here’s your Chance...We're Listening!

CU L I U RAL Contact US
support._mp@mcadllc.co

PRESERVATION R
& ADVANCEMENT

Sociology defines a community as a group of people with a high

degree of interaction and often shares a common purpose, belief,
or set of behaviors.

Shared values, celebration of culture and trust provide community

OU R members with a sense of security and belonging. Pride in

community is what motivates its members to unite around a cause.

GOALS By working together we can leverage each other's strengths to
affect positive change.
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Let’s work together to make our community even better!

WHERE INGLEWOOD IS FAILING
ﬂ Cu Itu I‘al Los Angeles County Conservancy Report Card
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y Preservation
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Active: Inglewood Transit Connector
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Creative economies and small businesses are important

Historic
assets to every commmunity, driving its growth and Ordinaace (10}

improving quality of life. Cultural/Business District

Key Information [ icated Historic

Designations serve to protect local businesses and ey

advance opportunites for creatives and entrepreneurs. : [Dedimmdﬁeselvuﬁonstﬂ(l.’)k

Growth

Community partnerships are vital to ensuring C U LT U R E I s T H E
thoughtful development and investment in
communities, but it all starts with being at the table. Fo U N DATI o N
Well organized and progressive communities don't sit
back idly while others dictate, but they have a role in O F C O M M U N I TY.
the decision making and interest affecting the
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